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G e t  S m a r t e r  A b o u t  Vi d e o  C a m p a i g n s

75% of them 
interacted with a 
video ad
this month

213M Americans 
watch internet 
videos every 
month

As more digital 
marketers turn to 
video, spending is 
growing faster than 
every other format

1 minute of video is equal 
to 1.8 million words

80% of consumers recall a 
video ad they viewed in the 
past 30 days

The viewing 
audience is 
growing, too

Tailor your story to your 
audience.

Enjoyment of 
video ads drives:

97%

S E CO N D S
O R  L E SS

1.8M
1MIN

2.8X more ad 
dollars will be 
spent on video 
by 2020

7  Ke ys  To  B u i l d i n g  A  S u c c e s s f u l  Vi d e o

2016

2020

213

2016

US Digital Video Viewers and
Penetration, 2016–2020

US Digital Ad Spending, in 
billions, 2014–2020

2017 2018 2019 2020

80% 81% 82% 83% 83%

219 225 229 232

Digital video
viewers,
millions

% of internet
users

139% higher brand association

higher purchase intent

It’s funny

It’s for a category I’m interested in

It gives me something in return 
(e.g., coupon, reward points)

It’s for a brand I’m interested in

Something intriguing happens
in the first few seconds
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Invest in production.

Focus on storytelling.

Add a call to action, so 
it’s clear what to do next.

Use the first few 
seconds wisely.

Tell your story with and 
without sound.

Use “billboard text” 
that’s 7 words or less.

10, 9, 8...

LEARN MORE

7 WORDS
OR LESS

10
I N

20% of viewers 
have stopped 

watching

What makes viewers less likely 
to skip a video ad?

37%

30%

29%

29%

28%

Our innovative solutions address
all your video needs.

Personalize your 
creative.

Align your brand message 
with the right content.

Reach and reengage
TV viewers.

Increase your 
cross-device 

reach of people.

Measure against 
GRPs like TV 

budgets.

P E R S O N A L I Z AT I O N

B R A N D I N G T V  T O  O N L I N E

C R O S S - D E V I C E D E M O S

Brand Tab
Logo flips to reveal CTA

Product Cards
Personalize product 
images based on each 
viewer’s buying behavior

End Card
Animated logo and CTA

.01 SEC

Skip Buster
Add early, persistent 
branding

Info Bar
Pops up to show promo 
text, nearest store 
location, etc.

Want to learn more about video?

Visit conversantmedia.com/video

Sources: eMarketer, Millard Brown, Nielsen, Forrester, Online Publishers Association, Visible Measures

Even 3 seconds of video is effective,
and 10 seconds is even better.

Ad
Recall

Brand
Awareness

Purchase
Intent

Never
Watched
Video Ad

3 Seconds
of

Video Ad

10 Seconds
of

Video Ad

0%

47%

74% 65% 72%

32% 44%

0% 0%

INCREASE INCREASE INCREASE

INCREASE INCREASE INCREASE

Video Social Display

$4.47 $6.84 $9.90 $13.59 $18.00 $22.97 $28.08

2014 2015 2016 2017 2018 2019 2020

$5.97 $9.51 $12.76 $16.64 $21.27 $26.37 $31.74

$9.24 $8.96 $8.48 $8.11 $7.76 $7.37 $6.98

I t ’s  W h e re  Yo u r  C o n s u m e rs  A re

C a p t u re  At t e n t i o n  R i g h t  Aw a y

B e  R e l e v a n t  a n d  E n t e r t a i n i n g

Vi d e o  H e l p s  Yo u  R e a c h  Yo u r  G o a l s

1 2 3

4 5

INFO/GEO LOCATION TEXT GOES HERE

Product Name 1

HEADLINE TEXT GOES HERE

CTA TEXT HERE

W H Y  D O E S  V I D E O  M AT T E R  S O  M U C H ?

C R E AT I V E  B E S T  P R AC T I C E S

CO N V E R SA N T ’ S  TO O L S  FO R
V I D E O  S U CC E S S

O u r  C o m m i t m e n t  t o  Vi d e o

O u r  C re a t i v e  Vi d e o  E n h a n c e m e n t s

http://www.conversantmedia.com/online-video-marketing-solution

